
	 •	 Please allow up to five weeks to receive your award. (For magazines, please allow five additional weeks).
	 •	 All items are shipped via UPS Ground, FedEx Ground, or common carrier.
	 •	 Deliveries cannot be made to PO boxes or APO/FPO addresses, and cannot be made outside the 48 
	 	 continental United States.
	 •	 Upon receiving merchandise, please inspect immediately. Refuse your selection if it appears damaged at 
	 	 the time of delivery.
	 •	 If you are not satisfied with your item, we will gladly exchange it for you. Exchanges must be made within 
	 	 (30) days.
	 •	 For additional questions regarding damaged merchandise or an exchange, please call 1-800-337-8915, 
	 	 and refer to your sponsoring company, Versico.

	 •	 Upon termination from the program, participants will have 90 days to redeem their points.  After the 90 day 
	 	 period, points will become void.
	 •	 Points are not transferable and may not be combined with points from another program participant.
	 •	 Cash may not be added to the point total for a gift at a higher level.
	 •	 Versico, Inc. reserves the right to change program rules at any time without prior notice.
	 •	 On occasion, items within this catalog may become discontinued.  Award Headquarters reserves the right 
	 	 to substitute discontinued items with similar items at no prior notice.  If a similar substitute is not available, 
	 	 you will be contacted and given the option to select another product or have your points refunded.  
	 •	 Merchandise and Apparel may be returned within thirty days of receipt.  In addition, Award Headquarters 
	 	 will honor all manufacturers’ warranties for damaged products.  If you have a return, please contact 
	 	 Customer Service at 1-800-337-8915 and refer to your sponsoring company, Versico, to receive a Return 
	 	 Authorization Number.  Any items returned without a Return Authorization Number will not be accepted.  
	 	 Orders for Vacation Packages and Magazine Subscriptions are final.
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Versico Product Loyalty Strategy

Situation:
Versico Incorporated, the third largest provider of single-ply 
roofing systems in the world, wanted to engage their distribu-
tor network to make Versico products the first choice for their 
various roofing distributors.

Solution:
Versico engaged Incentive Services to help design and man-
age a sales incentive program.  Through several collaborative 
meetings, a program structure was created to accomplish the 
following:
•     Reward distributors for each square foot of product 

purchased and installed.
•     Build a tracking system to capture roofing purchases made 

by their distributors and put in place an approval process 
for Versico.

•     Reward distributors a bonus for exceeding previous year’s 
purchases.

The Versico program was introduced through a series of targeted meetings and a dynamic Communications 
Campaign. A technology platform was implemented to communicate Program Rules, as well as to provide 
overall performance to management. The platform allowed participants to earn rewards for achieving goals.

Results:
•     Versico sales have continued to grow at an impressive rate… 

over 10% since the launch of the program.
•     Versico management believes the loyalty program has been an 

important part in their success to help gain mind share with their 
distributors, and continues to run product loyalty promotions.
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